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Welcome to the psychology honor’s program.  This course is designed as a mini tour through the field of psychology.  Where did the field come from?  How did the field mature into the subdisciplines that we have today?  What counts as evidence in psychology?  What methods do we use to secure the evidence and why? Finally, how do we build a base of understanding about the human condition?  

This semester will surprise you, for you are the experiment!  From 2006-2008, when most of you were just starting college, the campaign for the White House began.   During the last two years, you have been introduced American leaders as diverse at Barak Obama, Hillary Clinton, Bill Richardson, Mitt Romney, Rudy Guliani, John McCain and Sarah Palin (or was that Tina Fey).  Just two years ago, you probably knew little or nothing about these leaders.  You did not study their positions, you had watched no debates and you had not been bombarded with commercials.  On November 4, however, a portion of you (~60% nationally of the youth vote –age 30 and under) went to the polls to exercise one of the greatest acts of democracy.   And on the first day of class in our spring term – January 20, 2008, you will witness history as the first African American President takes the oath of office. 

Though often unaware, over the past two years, you were part of a massive experiment in social psychology – an experiment where your ideas and actions were shaped by the media, by the polls and by your interaction with other classmates and with family. This term, we are going to look at the science behind this new area in social psychology that is sometimes called, political communication.  

In the first semester, you addressed questions about the human condition by examining several techniques in experimental design and by seeing these in action as you explored the area of neuroscience and its potential applications and drawbacks. 

This semester, we revisit some of the methods you studied with a new eye. As noted last term, our methodology has in large part been shaped by reliance on lab research, assumptions of truth and thus on true experimental designs.  This semester we add to our methodological arsenal.  Moving beyond the classic experimental design, we investigate the ways in which the true experimental design was altered to meet the demands of real world research.  Starting with a review of the true experimental design with its emphasis on prediction and control, we enter the “dark side” of quasi- experimental design, through observation, questionnaires, survey research and naturalistic designs. In short, we enter the messiness of the real world – a place that social psychologists love to visit and a place that politicians learn to love.  We ask whether it is possible to learn about the human condition scientifically while still preserving ecological or face validity.  This struggle we face in psychology is between the cleanliness of lab design with its ability to isolate one factor for study – and the “chaos” of the real world in which multiple factors often define who we are and how we will behave.  All along, we will apply what we are learning to the study of political campaigns, voting practices and the polls.  We will reexamine  the assumptions we bring to our study, the real data and the interpretations that are shaping the conversations on this issue around the world.  

The class is organized as two classes in one.  The Tuesday meetings offer a basic course in research methodology demonstrating classic and new designs that allow us to make progress across all of the subdisciplines within psychology. On Thursday we will walk through the political history and commentary that has followed the changing landscape of the historic campaigns and ask how these issues played out between Obama and McCain. We will read articles, evaluations and even a case study on the role of media in shaping opinion or in the role of media in persuading you to vote. How do we, as scientists, work with others to inform public policy?  How did this unfold not only for us as students, but for us as citizens in the presidential campaign of 2008?

Finally, we end the course with reflection.  In the new age of psychology, at the beginning of this new millennium, we can ask what our science looks like, how it is changing and whether psychology can become united by a common foundation based on philosophical and methodological choices about how to best study the factors that make us human.


All 2991 and 3991 students must attend both the Tuesday and the Thursday lecture/ discussions.  4991 and 4996 students must attend the Thursday classes.  These students also become the elder statespersons who will be there for research and social support.  

Requirements: 
Class Meetings: The class meets on Tuesdays and Thursdays from 10:10 ‘til 11:20 in room 711 in Weiss Hall.  Students are expected to attend all classes and to have the reading assignments and paper assignments completed before the assigned class meets. “Juniors” (2991/3991 students) attend both Tuesday and Thursday classes.  “Seniors” (4991/4996 students) must attend the Thursday classes.  The syllabus that follows has both Tuesday and Thursday reading assignments.  

Blackboard: Everyone must use Temple e-mail accounts to participate in this course.  When you register for the course, you will immediately become a member of the class listserv account and will be eligible to look at the class blackboard.  You access blackboard by going to tuportal.temple.edu and by clicking on blackboard.  Once you reach this site, you will need to enter your user name and your password.  This then gives you access to this class on line.  For the syllabus, goals, journal synopsis forms, end-of-semester evaluation forms and philosophy in the course, look at the buttons on Blackboard under “Course Information.”  Under the button labeled “Course Documents” you will also find electronic copies of additional readings. Under External Links, you will find other websites useful for your studies.  

Discussion postings:

All discussion comments or questions from the upcoming Thursday class are to be posted the Tuesday before class (by 5 pm) to assist the discussion leaders for that week.  This means you should read the Thursday material by Tuesday morning to post provocative questions and comments. This posting and familiarity with all class postings will be considered in your class participation grade. 

Discussion leaders, please post your questions for the discussion by Wednesday night at 5pm so all can be prepared to participate on Thursday.  All students will be assigned to participate as discussion leaders for particular weeks.  All are expected to be familiar with the articles, but discussion leaders should prepare in more depth by gathering additional relevant information about the day’s topic (articles, news, etc) as they prepare to lead the class. 
There are required texts for this course:

Rosnow, R. & Rosenthal, R. (2008) Beginning behavioral research. Sixth 

Edition Upper. Saddle River, NJ. Prentice Hall. 

Rosnow, R., & Rosnow, M. (2001). Writing papers in psychology: A student guide (6th ed.). 
Pacific Groves, CA: Brooks/Cole

Highly Recommended (especially for those unfamiliar/need refreshers on APA style):

APA (2001). Publication manual for the American Psychological Association (5th ed.). American Psychological Association 
Grading: JUNIORS will have a midterm, a final and two journal synopsis papers for this class.  Class participation is central.  NOTE: SENIORS will be graded both from your advisor and for class attendance and participation. 


Midterm:  25%


Final: 25%


Paper 1: 15%


Paper 2: 15%


Class participation: 20% for all students
Important: Now that 2991 is recognized as a writing intensive course it is imperative that you not only write, but expect to rewrite all paper assignments until they are excellent samples of scientific writing. 

Note: Honors is a program that is by invitation only.  Students must maintain a 3.5 cumulative average to stay in the program. Further, if for any reason student performance is deemed unacceptable with respect to class requirements or to lab requirements, they can be asked to leave the program. 

Reaching me: 

My office hours are from 11:30 until 12:30 in 316 Weiss Hall after class on Tuesdays and from 11:30 til 12:30 on Thursdays and by appt.  I can also be reached by phone at my office phone, 215-204-5243 or at my lab phone in Ambler 267-468-8610.  My e-mail address is khirshpa@ temple.edu.  Kelly will be available on Thursdays from 1:00pm – 4:00pm and on Tuesdays by appointment in 549 Weiss Hall. 
Note: The syllabi, forms for assignments and some interesting links to others sites can be found on blackboard and on my website - http://astro.temple.edu/~khirshpa/

Disability Statement:  

Any student who has a need for accommodation based on the impact of a disability should contact me privately to discuss the specific situation as soon as possible.  

Statement on Academic Freedom:  Freedom to teach and freedom to learn are inseparable facets of academic freedom. The University has adopted a policy on Student and Faculty Academic Rights and Responsibilities (Policy # 03.70.02) which can be

accessed through the following link: http://policies.temple.edu/getdoc.asp?policy_no=03.70.02
Psychology Honors Syllabus

Professor Hirsh-Pasek

Spring 2009  

Week 1

January 20: Introduction to the class

· What science can and cannot address

· The Matrix and beyond: Questions of reality vs constructed reality

· Where knowledge about the human condition meets science

· Expectations: What makes honor’s students special

Reflection, inquisitiveness, active thinkers not passive learners

· Where you should be if you are in 2991/3991/4991 & 4996

· The Tuesday course outline


Required: Please make sure that you see Obama’s inauguration today and that you know the contents of his speech to the nation.

January 22: YOU: A natural experiment on political beliefs and behaviors 

· Introduction to our main theme

· Looking at a complex real world, the methodological struggles and rewards

· Expectations

· Where you should be if you are in  2991/3991/4991/4996

· The Thursday course outline


SURVEY!!! Today you will also take a survey that helps us better understand who you are  with respect to your political beliefs and how you might vote on the issues of our time.  Over the coming weeks we will look at how your demographic patterns match with those listed in the articles we read and issues we discuss. 


 Readings:

Resnick, L.B. (1999). Making America Smarter. EdWeek, 18(40), 38-40.
How does this article correspond to the Honors program?

Week 2

January 27: Reviewing assumptions behind the true experimental design.

Last term we discussed the Temple of the true experimental design – a beautiful monument to design brought to us through John Stuart Mills necessary and sufficient conditions, randomization and the desire to find truth and cause.  Is this the pinnacle of science that will teach us about the human condition? Why or why not?

Rosnow & Rosenthal, Chapter 7, 150-176
January 29: Introduction to theme: 


The study of political psychology is an amalgam of social psychology, political science and communication. Nested within these traditions, this relatively new field spun off of American politics in the 1930s and 1940s on the heels of sophisticated polling statistics.   In 1932, George Gallop (right – of the Gallop poll) famously predicted that sending postcards to Literary Digest readers would not provide an accurate prediction of election results (Can you tell why not?).  Yet, his method of “quota sampling” where samplers have free reign to find folks who meet particular demographic categories (8 blacks, 2 Asians, etc) also missed the mark and resulted in the infamous blooper prediction that “Dewey defeats Truman” in 1948.   Only those who did probability sampling got it right.   The field has now grown extensively and incorporates things like the effectiveness of high school civics classes, who turns out to vote, evaluation of advertising campaigns and opinion formation and manipulation.  Learn all about it today as we read historical accounts on the formation of this field.  The two articles have very different perspectives on the historical account.  Did this field come out of psychology as Sears suggests?  And how is it possible to have two different accounts on the history of the field? Isn’t a fact a fact?  Isn’t there just one way to reflect historical trends?


Reading: 


Sears, D.O., Huddy, L. & Jervis, L. (2003) The psychologies underlying political psychology.  In D.O. Sears, L. Huddy, & L. Jervis, Oxford Handbook of Political Psychology. New York: Oxford Press. 

McGuire, W.J. (1993) The poly-psy relationship: Three phases in a long affair. In S. Iyengar & W.J. McGuire (Eds), Explorations in political psychology. Durham, Duke University Press, 9 – 35.
Week 3

February 3: Prediction and Control

One of the hallmarks of the true experimental design with its randomization is that it allows for perfect prediction and control. Or does it? How much can we really control?  What does it mean to be double blind?  To counterbalance?  And what can we really say about our findings once we collect them? In this class, we finish issues of design and move to questions of interpretation.  In what ways does the true experimental design allow us to approximate truth. In this class we challenge ourselves to come up with alternative explanations for the findings we generate in well designed true experimental paradigms.   Read the article below before you come to class and do a journal synopsis on this article. We will then go through the article in detail so that you can see how something as simple as being randomly assigned to give or not give your political orientation can change your behavior. 

Morris, M.W., Carranza, E., & Fox, C.R. (2008) Mistaken identity: Activating conservative political identities induces “Conservative” financial decisions. Psychological Science, 19, 1154-1160.

**Note first journal synopsis is due today. Please follow the journal synopsis form and type your answers to the questions about the scientific article cited below. You will bring your synopsis sheet to class and it will be edited by a peer who will return it to you on Thursday so that you can turn it in on February 10.

February 5:  Do negative ads work? Can we find out by using true experimental designs?

The world is often quite complex and we just cannot control everything.  For example, when we run a political add it has to appeal equally to women and men, young and old, black and white as well as make sense to people of very different political persuasions.  You want to turn out your supporters while not mobilizing your opponents.  How can we best test the effectiveness of our political ads and does negative advertising work? (Remember the 3am phone call?) Today we read a paper suggesting that negative advertisements are used to de-mobilize your opponents.  We will see that this question is not optimally asked within the framework of true experimental designs alone – that we need a multi-method approach to best understand political behavior in a real world setting. We will also review some negative advertisements from the last campaign and look at a chart that plots how events on the campaign trail might affect public opinion.  Do you think the negative ads influenced you? 

Wattenberg, M. P.  and Brians, C.L. (1996) Negative campaign advertising: De-mobilizer or mobilizer? Unpublished version

McDermott, R. (2002) Experimental methods in political science. Annual Review of Political Science, 5, 31-61.

pcl.stanford.edu/campaigns/2008

First have some fun and take the Whack-a-Pol. What score did you get? This is real research going on and you were a participant : )

Then look at some ads for yourself: 

Here are two everyone should see: Pennsylvania Republican Party-Bitter  and  Barak Obama -Rear View Mirror.  You pick 3 additional ones and bring access to them to our discussion in class. 

Week 4

February 10: Reliability and Validity
Cornerstones of all research, reliability and validity ensure that what you see is what you get.  They are key research concepts that allow us to have confidence in our findings.  But how do we reach adequate levels of reliability and validity – especially when so much can go so wrong even in the contexts of true experimental designs.  In this class we examine reliability issues that we face when we do experimental lab designs and contrast that with some of the issues we face when we look into school systems. What are the advantages or disadvantages of being in a lab or being in the world.  How might we design our projects so that they are sensitive to issues of reliability or validity?

Readings:
Rosnow & Rosenthal, Chapter 6, 124-149

February 12: Different strokes for different folks


The Presidential campaigns this year edged on a billion dollar expenditure.  Let’s try to put this in perspective. A billion minutes ago, Jesus was alive. A billion seconds ago, it was the year 1959. Obama’s 30 minute infomercial was itself 3-million dollars.  And over the course of 4 presidential campaigns, the candidates could collectively buy Facebook. This is a LOT of money.  So, do the campaigns really matter?  Do they really change your vote or get you to better understand the issues?  Today we ask whether you really learned how to pair the issues with the candidates and discuss whether the campaign made any difference at all. Put another way – was it worth the expenditure?  You will see that we get different answers depending on how we ask the question.  We will also question how it is possible to forecast the presidential results months before the election if the campaigns really matter at all. 


Please go to this website and take the quiz. Bring your results into class:


http://www.votehelp.org/ 


Hovland, C.I. (1959) Reconciling conflicting results derived from experimental and survey studies of attitude change. American Psychologist. 14, 8-17.


Erikson, R.S. & Wlezien, C. (2008) Leading economic indicators, the polls, and the presidential vote. PS:Political Science and Politics, 41, 703-707. 

Week 5

February 17: Statistics: A partner in design

Methodology and statistics are often divorced in the ways we present them to students. Yet, they are intricately tied to one another such that a choice in design is also a choice in statistical analysis.   This class reveals the partnership between the two and demonstrates how one can plan statistics while also planning the methodological component of our experiments.   How do our statistics flow from the designs we choose?

February 19: Beyond basic statistics: What we really need to do to build better models of whether we vote and how we vote.


What we are quickly realizing in psychology is that our statistics and designs – largely based on true experimental designs are indeed inadequate to study the some of the bigger issues of our time. Thus, for example to understand what you are like today, we would need to examine your demographics (ethnicity, income levels, education of your parents, where you grew up); aspects of your home environment (parental political perspectives, stimulation in the home), aspects of your school environment, what you did for extra-curricular activities, etc.  No simple t-tests or ANOVAS can examine the joint contribution of these multiple factors. So too is our understanding of voting behavior.  Today we look at how important information is in getting you to vote.   That is – are you more likely to vote if you know more about the candidate? And what other factors also play a role in your behavior?  Pasek et al suggest that information plays little role in whether you vote, but Bartels suggests that it does play a role in how you vote.   Look at all of the factors we need to take into account.  If people in general were more informed would they make different political choices?


Pasek, J., Weiksner, G.M., & Gross, W. (2008) Getting from knowledge to participation? The role of campaign relevant information. Presented at the Annual Meeting of the American Political Science Association, August 28-31. Boston MA. 


Bartels, L.M. (1996) Uninformed votes: Information effects in presidential elections. American Journal of Political Science, 40(1) 194-230. 

Week 6

February 24: Quasi-experimental designs

The first step in the transition to the real world involved abandoning the requirements for true random designs.  One cannot randomly assign some people to poverty and some to drug use,  or to political persuasion.   Thus, to study the effects of real world contexts of behavior, we needed a new model that preserved scientific integrity.  The quasi-experimental design offered the solution.

Readings:


Rosnow & Rosenthal, Chapter 8, 177-197
February 26: Did your civics class matter?

Remember that 8th grade civics class where you learned about American democracy, the way the government works and even fine tuned details about the state in which you grew up?  Well – do you remember?  And did that class encourage you to participate in the democracy?  All public school students take the class.  Yet, only 60% of the folks in this last election voted. What happened to the other 40%.  By the way, this was fairly high for voter turnout. Usually it is around 55% in presidential elections and down to 25% in local elections.  One thought for getting more people involved is to teach them civics.  Let’s evaluate that claim made through quasi-experimental designs. 


McDevitt, M. & Chaffee, S. (2000) Closing gaps in political communication and 
knowledge: Effects of a school intervention. Communication Research, 27(3) 259-
292. 

Week 7:

March 3: Qualitative Research
Case Studies, Diaries, Ethnographies and Protocol Analyses are among the ways we first explore the research terrain.  These methods allow us to probe an area and to derive the interesting questions based on the contexts and running commentary of our participants.  While these methods have great utility for getting our research started, they have often been criticized as less scientific than the more quantitative methods of research.  In this class we do a survey of these methods along with their strengths and weaknesses.  We will also draw on our knowledge of schools and of the Perlstein case study that we have been discussing on the Thursday class. 

Your midterm examination will be available today after class.  This is a take home, open–book exam.  Please complete the exam and e-mail it to me by March 6 at 5 pm. 

Readings: 

Rosnow & Rosenthal: Chapter 4. pp 81-92
Rymer, R. (1993) Genie: An abused child’s flight from silence. New York: Harper Collins. 3-26; 89-130

March 5: Myths and rituals in communication?

We all seem to know that there is “bias” in journalism and that this deeply influences the way in which we behave.  Is FOX News really more conservative?  Is NPR really a liberal bastion?  Let’s look at some news releases that were reported on both stations. Did they differ at all in their take?  Now let’s look at how the pundits (the so-called geniuses that interpret the news for us) differentially examined an issue in the election (Is Obama a muslim – and does it matter?).  We can be cultural anthropologists who try to better understand the world-view represented by each news outlet.  And we can report about the bias. If we were to do so, that would yield one kind of case study with an N of 1.  We can also look across stations, radio (where does Rush Limbaugh stand?) or print media to see patterns across these.  In fact, one professor from Stanford (Shanto Iyengar) actually did this and quantified these patterns.  Today we look over some of the media, read a theoretical piece on myths and rituals in journalism and look at Professor Iyengar’s paper to see whether our hunches have any validity.  Of course, maybe the very bias that we witness is just what we love to talk about – it IS part and parcel of the political process itself. 

Selected Reports: 


Original Fox News: http://www.youtube.com/watch?v=nw6LBbeXTww

CNN Report: http://www.cnn.com/2007/POLITICS/01/22/obama.madrassa/

Other biases in the news that influence public 
opinion: http://mediamatters.org/items/200802270008?f=s_search
Bennett, W.L. (1980)  Myth, ritual and political control. Journal of Communication, 30,  166-179. 

Iyengar, S. & Hahn, K.S. (in press) Red media, blue media: Evidence of ideological selectivity in media use. Journal of Communication.

Week 8: Spring break (write us from someplace warm)

March 10: No class: Spring break

March 12: No class: Spring break

Week 9

March 17: Observational Methods: An overview

Can we really observe behavior without bias?  Without being obtrusive?  In this class we learn how seemingly qualitative research takes on a quantitative flavor.  How do we get “clean” observations that are untainted, reliable and valid?  

You simply won’t believe what we are going to do in this class. We are going to develop a coding scheme for observing the candidates during the debate.  Well – that is not totally accurate because some of these have been informally developed through something commonly known as the “drinking game.” Take a look at the first site listed below. Don’t do the drinking (unless it is juice or soda), but you will get a sense of the categories that can be developed.  Could we collapse these categories in a way that is consistent? Can you use the categories listed there to really tell us who is more competent? Who is more trustworthy?  And how might we narrow these down to just the right categories?

So, I ask that you do this at home first (with juice or soda only, or candy/pretzels, etc) and then bring in your rankings from the 1st 15 minutes of the debate on NY Times.

Readings: 


Rosnow & Rosenthal:  Chapter 4, 74-93


http://davethenovelist.wordpress.com/2008/09/25/presidential-debate-drinking-
game/


Watch the Third Presidential Debate from Oct 15, 2008.  Let’s look just at the first 
section (15 minutes): http://elections.nytimes.com/2008/president/debates/third-
presidential-debate.html 

March 19: Observational methods in political psychology typically involve assessing the frequency of real-world events and trying to connect those events to changes in behavior.  We look at the 2008 presidential debates drinking game as a way of thinking about coding election events.  Do we interpret the coding scheme consistently?  We will watch a few minutes of the debate in class and compare whether we would all be getting the same results.  In the article by Petrocik, Benoit, and Hansen, they use these kinds of techniques to figure out what campaigns and the media are talking about and how that might influence who wins elections.

Observations are also frequently used as an outcome variable.  We can look up whether individuals actually voted following an election because voter turnout (though not choice) is public information.  The Gerber, Green, and Larimer study looks at the effects of informing people that their votes are public as well as the possible social pressures that may emerge when individuals find out whether or their neighbors voted.
The Drinking Game: http://davethenovelist.wordpress.com/2008/09/25/presidential-debate-drinking-game/
Petrocik, J. R., Benoit, W. L., & Hansen, G. J. (2003) Issue Ownership and Presidential Campaigning, 1952-2000. Political Science Quarterly 118(4) 599-626.

Gerber, A. S., Green, D. P., & Larimer, C. W. (2008) Social Pressure and Voter Turnout: Evidence From a Large-Scale Field Experiment. American Political Science Review 102(1) 33-48. 
Week 10

March 24: Questionnaires and survey research


The structured interview begins to resemble a questionnaire. And questionnaires are used widely to get a lot of information quickly.  Not only are they used to get a lot of data from one participant in a study, but also to broadly poll a large number of participants so that we can better take the temperature of a society on a burning issue. What do we think of the presidential candidates? What do we think of their views and platforms on educational reform?  Let’s look to see what we can find for polling is really just another form of questionnaires. And if we do not understand the structure behind the questionnaire, we might fail to ask the right questions in the right way – we might not meet conditions for validity and reliability.

Rosnow and Rosenthall, Chapter 9, 198-223


Pasek, J. & Krosnick, J.A.  (in press) Optimizing Survey Questionnaire Design in 
Political Science: Insights From Psychology. Oxford Handbook of American Political 
Behavior
March 26:  TURF PRESENTATIONS ~or~ Survey Research in the new age (this may be moved to a new date, depending on TURF acceptances)

The November election exposed the power of new technologies as ways to transmit and assess voter knowledge and participation.   Do you remember when President Obama’s campaign asked for your cell phone number so that they could tell you “early” about the vice presidential pick?  And did you send him your number? With 10 million numbers now on file, what difference can you – the youth vote – make on the issues of our time?  Did the fact that we had cell phone numbers change the way in which we polled people’s opinions and did you feel more included?  When cell phone numbers were included in the polling, researchers got different results!


What else is making a huge difference in our understanding of the issues? Late Night Comedy!  Yes, those of you who watch John Stewart and The Colbert Report have been most influential in shaping public dialogue.  If you are asking “Who??” then your job before today is to watch Jon Stewart at 11 on Comedy Central – every nite but Friday. If you have not see Tina Fey do Sarah Palin – you have to take a peek (http://www.youtube.com/watch?v=jFL58Jduryg.  Today we read a little more about how this works.


Keeter, S., Dimock, M., & Christian, L. (2008) Calling cell phones in ’08 pre-election polls. News Release. Pew Research Center for The People & The Press: Washington, DC.


Young, D. G. (2008) The privileged role of the late-night joke: Exploring humor’s role in disrupting argument scrutiny. Media Psychology, 11, 119-142

Week 11:

March 31: Self report Methods – Interviews

A powerful way of getting data from people is to ask them directly.  But how do we ensure that we are not biasing their responses?  What questions CAN we ask? In this class we explore the techniques designed to help us get the best information from informants in a way that is unbiased and unintrusive. We look at the results from some interview data that is highly structured to semi-structured to unstructured.  You will also become a diagnostician.  

Readings:

Rosnow & Rosenthal: Chapter 5, 105–137; Chapter 9, 198-223

Galinksy, E. (1999) Ask the children. New York: Quill, pp.xix-17; 59-95

April 2: No class: We are at a conference

Week 12:

April 7: Putting it all together


Traditional research has used one method to the exclusion of the other.  Lab-based research is used or qualitative methods.  Yet, we are in the dawning of a new age where many are beginning to look across disciplinary and methodological boundaries to take a fuller and more complete look at complex behaviors.   As we have seen in our study of school change, the school cannot in and of itself be held responsible for student achievement.  Children come from homes and from families all that contribute to the broader picture of healthy development. How do we build fuller models that account for home and school?  How do we look within schools at interview, case study and questionnaire designs?  In this class we scratch the surface of this question by turning to new theoretical views – systems –based theories – that lead us to interesting and compelling designs for human behavior.  We will probably find these methods enticing not only for the study of schools – but also for the study of other complex behaviors like religion and morality.   That is, perhaps our crisis in embracing and studying complexity came from the constraints not only in our conceptualizations of the problems, but also in the limitations of our methods. 

Your second journal synopsis is due today. Hope you love this one and can ask whether you feel included or excluded.  And how about in the campaigns were you cold or hot? Please follow the journal synopsis form and type your answers to the questions about the scientific article cited below. You will bring your synopsis sheet to class and it will be edited by a peer who will return it to you on Thursday so that you can turn it in on February 24.

Readings:

Zhong, C. & Leonardelli, G. J. (2008) Cold and Lonely: Does social exclusion literally feel cold? Psychological Science, 19, 838-842

April 9: Short Presentations 4991/4996

Week 13
April 14: 2991/3991 Progress reports

April 16:  Short research presentations 4991/4996

Week 14
April 21: 2991/3991 Progress reports

What research are you conducting?  What assumptions did you make, what subdomain of psychology do you work in? What methods do you use? Today we hear from those doing research and get an update on their progress.

April 23:  Short research presentations 4991/4996

Week 15
April 28: Progress reports/ Wrap up on methodology: Beyond traditional experimental designs. 

*Take home final exam will be available today and must be turned in at the poster session on May 5.
April 30: Wrap up of main theme:  Are we amidst a change in the field?

Here we address anew the question of how the field might embrace a study of change and individual differences to better understand complex behaviors.  Where are we going?  In what ways is this move a flashback to older methods?  A repackaging of the older methods in ways that allow us to see more fully the many pathways that help us construct the reality in which we live?

And how does this newer way of viewing data tell us more about the human condition or about ourselves?     

Class party

Week 16

May 5: Poster Session in 6th Floor Weiss Hall  11-1:00


Join the seniors as we celebrate their posters and have a department wide party! 

  
All 4991 students must report by 10:30 to display their posters.
*Please make sure that your advisors have a copy of the evaluation forms that must be returned to me by May 5th. 
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